
Highlights
Google TV Ads delivers:

•  Better targeting: Use advanced targeting to find 
the right networks, dayparts, and shows to reach 
your audience

•  More accountability: Only pay for the 
impressions delivered

•  Better measurement: Learn from second-by-
second viewership data from millions of set 
top boxes 

Features
•  Place spots across 100+ networks through one 

system

•  15, 30, 60 and 120 second commercial spots 
available

•  Search across 100+ networks to find the best 
networks, dayparts and programs

•  Find programs that reach your customers by 
using audience-based search

Google TV Ads Inventory
Our inventory is constantly growing, and our 
current offerings include:

• 100+ networks on DISH Network
• 11 networks on DIRECTV
• Angel One
• Angel Two
• Bloomberg TV
• CBS College Sports
• GSN
• Hallmark / Hallmark Movie Channel
• History International
• MGM HD Network
• Outdoor Channel
• Ovation
• Tennis Channel

What is Google TV Ads?
Google TV Ads is an online marketplace that makes it easy to buy national cable TV 
advertising across multiple networks. Now you can buy television ads and measure 
performance right from your computer. 

Google TV Ads at a Glance

Overview  |  TV Ads

Better Targeting 
Google TV Ads’ advanced targeting tools allow you to search and find 
the networks, dayparts, and shows that reach the right audience. Use 
our audience and program targeting tools to search audience attributes, 
demographics, and content themes to find the best place for your ad based 
on viewership data. Google TV Ads allows you to more easily find the media 
that will reach your target audience in the highest concentrations.

More Accountability
With Google’s auction based pricing system you only pay for impressions 
that are actually delivered to your ad. When you set up your campaign, 
bid the maximum CPM that you are willing to pay. You always pay market 
clearing price, which means you’ll get the most efficient pricing possible.

More Precise Measurement
Google TV Ads offers rich viewership data which provides accurate 
impression counts, viewership stats and audience makeup. Optimizing ad 
performance is easier than ever using our granular measurement which is 
based on a set-top-box sample comprised of millions of homes.

How does it work?
Using the familiar AdWords™ interface, advertisers can launch a TV advertising 
campaign in minutes.
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Take advantage of great media across more than 100 networks

Search and fi nd the right place for your ad
Utilize audience targeting to fi nd the media that reaches your customers in the 
highest concentrations.

Google TV Ads’ program targeting and audience targeting tools enable you to fi nd 
the right audience for your message. Search relevant keywords or choose from 
demographics, over 35 interests, and Nielsen PRIZM segments to fi nd shows and 
networks that your audience is watching. With Google TV Ads, build your own 
unbundled and customized schedule to reach your audience more eff ectively.

Get started with Google TV Ads
Google TV Ads off ers an easy, targeted, and measurable way to advertise on 
television. Visit www.google.com/tvads for more information and to get started 
right away.


